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CTBC University of Technology Curriculum of Marketing and Logistics Management Department
for Four-Year Bachelor’s Degree Program-Day Division (Effective from Fall 2024)
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Consumer Behavior
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~ ey s
Application of Big Data
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FRLER
Retailing Management

2/ 2
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Introduction of Customer Relation
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Cultural and Creative Marketing
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Business sales and Marketing
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Digital Media Marketing
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Space Measurement Practical Training
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Management
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Owned Media Management
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Management of Product and Purchasing
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R S - 2 R 8
Space Lofting Practical Training
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Basic Economics

2/2
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Basic Accounting
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Skills of Communication and Presentation|

2/ 2

Wi p FRIEE
Digital Content Design and Application

2/ 2
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Integrated Marketing Communications

2/ 2

BB I R
Drawing Software Practical Training

2/ 2
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Financial Management

2/ 2

G

Insurance

2/ 2
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Health Promotion Practicum Application

2/2

FZERT

Research Method

2/ 2

PR T
Advanced Internet Celebrity marketing

2/ 2

FWER

Crisis Management

2/ 2

R RARAF AR R
Spatial Planning Practical Training

2/ 2

AP RaTE

Financial Institutions Management anc

2/ 2

R4k &
Adpvertising copy planning

2/ 2

AFE T
Affiliated Marketing

2/ 2
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Store Facility Planning and Management

2/ 2

B

Chain Store Management

2/ 2
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PRAS¥ 7 4

Service Marketing 2/2

ez

Innovation Management 22

Ty

.. . 2/ 2
Precision Marketing

FERIR L

. . . 2/ 2
Commercial audio-visual Advertisemeni

Bk

Business Etiquette 2/2

lﬁif—%#’—szi

. . 2/ 2
Personal Financial Business Practice

PR R A

Owned Media audio and video 22

EAEE:]

Brand Management 2/2

PHELER

Global Logistics Management 2/2

gt ¥R

9/
Off-Campus Internship (1)(2)

9/

REFR

Entrepreneurship Management 22

SES-FY

L 2/ 2
E- Commerce Applications

IR R G

2/ 2
Afﬁhated Marketing Strategy

% 7 4

Internatlonal Marketing 22
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2/2
Topics of Retailing Type
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Note

113 7% 30p ¥eiiesd B L R € ¢ &R i Amended Date : 2024-07-30

-~ B2 ¥NF T S1288 4
The total number of credits completed to be eligible to graduate shall not be less than 128 credits.

L3 3368 A (5 L Ad 3185 A « i B 72 3185 A) -
The stipulated compulsory credits shall be 36 credits.(18 credits for required general education courses, and 18 credits for required liberal arts
courses.)

24468 £ (e B 148 5 ~ k3328 4 ) o
The professional compulsory credits shall be 46 credits.(14 credits for required college courses, and 32 credits for required department courses.)
3B EEBR T S34EL
The professional elective credits shall be not less than 34 credits.

4 EB T 5128 4 -
The number of inter-department elective credits shall be up to 12 credits.

W T s s e ) B BEP12E A -

The number of 'Micro-Credit Courses' credits shall be up to 12credits.

= ~ & ¥ P4 Graduation Threshold :

184 0B Eap  BR TRy, ~ ThEeg, ~ TALEFEG |~ (B ER | 23412884 ¢

Students are required to complete a total of 128 credits of " Stipulated Compulsory Course", "Professional Compulsory Course", "Department
Professional Elective Course", and "Inter-College Elective Courses " within their academic years.

AR ERA P G AEFH SR PR L EPER TR BT o
Department Professional Threshold(CTBC University of Technology Regulations of Graduation Threshold of Marketing and Logistics
Management Department ).

3EX G PR GRS RS I T ERERT S PR

English Proficiency Threshold(CTBC University of Technology Regulations of Tutoring Students to Get English Proficiency Certificates)
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= ~ ®57#4% Stipulated Courses :
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Stipulated courses are not required to be taken in sequence and the credits shall not be mutually transferred, including "Chinese Reading and
Expression(1)(2), English listening and reading (1)(2), and physical education (1)(2)(3)" courses.

2ATTHALH PR AEEE B P B3 BE oo H TIRBFTEAFAEFTE(DQ), ~ "THeaEsgE Y (DQB)AE)S5) ) FHFE -
Stipulated courses are not required to be taken in sequence and the credits shall be mutually transferred, including "Service Education and
University Social Responsibility (1) (2)" and "Liberal Arts and Interdisciplinary Learning (1)(2)(3)(4)(5)".

BHGTHARD FRALEA B f 46 T 2ARPET BT R(DQ)3)E) ) FHAE

Stipulated courses are not required to be taken in sequence, including National Defense Education (1)(2)(3)(4).

7w ~ % % 354 Professional Courses :

L TR 530)Q2)3B)4) ) itz LS mA B> F34 -

Project(1)(2)(3)(4) shall be taken in sequence and may complement each other.
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